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Part 4: Key Takeaways 
 

From the Member Survey 
When asked about chapter performance in 2016-2017, members were most satisfied with the chapter’s 
success in keeping them informed about programs and activities (“Excellent” + “Very Good” = 71%), 
support of PRSSA students (“Excellent” + “Very Good” = 67%), and provision of opportunities to 
participate in committees, programs, and other activities (“Excellent” + “Very Good” = 66%).  

Conversely, members were least satisfied with the quality of chapter programming, including 
usefulness, appropriateness, and appearance (“Excellent” + “Very Good” = 41%), the quality of the 
online member directory (“Excellent” + “Very Good” = 34%), and having programs and events that help 
them with their jobs and careers (“Excellent” + “Very Good” = 32%). 

In terms of their engagement, members are most likely to engage with the chapter by following it on 
social media (83%), suggesting membership to someone who was not currently a member (79%), and 
attending a bi-monthly luncheon (73%). 

Members are least likely to engage with the chapter by attending a bi-monthly after-hours networking 
event (31%), submitting an entry for the Pinnacle Awards (28%), or listing a job bank opening (9%). 

Bi-monthly luncheons are much more popular with members than bi-monthly after-hours networking 
events (at least in terms of member attendance of these two events in 2016-2017). 78% of survey 
respondents attended at least one luncheon, with 39% attending three or more. On the other hand, 38% 
of members attended one or more after-hours networking events, and only 8% attended three or more. 

When asked why they did not attend more events in 2016-2017, schedule conflicts were selected 61 
times. The next most common reason was a lack of interest in the topics or events (selected 37 times), 
followed by inconvenient event times (mentioned 25 times). 

When asked about the ONE MAIN thing that should be improved about the PRSA Hoosier Chapter, 
members provided a variety of responses including: better topics for meetings and events, more 
variety in luncheon and other event locations (including outside of the Indianapolis area), better 
communication about events, increased member diversity, being more welcoming of new members, 
more frequent luncheons, more structured networking opportunities, and more affordable events. 

When comparing various chapter events for their usefulness, appropriateness, and value, members 
prefer luncheons to after-hours networking events based on all three components. Meet the Media 
events score higher than the Pinnacle Awards on all three components, as well, while both score higher 
than either chapter monthly event (luncheon or after-hours networking). 

When asked how events and meetings could be improved the overwhelming response was the desire 
for better topics.  

Survey respondents indicated they were “Extremely Likely” or “Very Likely” to attended seminars on the 
following topics during 2017-2018: Writing for Digital Media (46 responses), Developing the Mind of a 
Strategist (46 responses), PR Technology: What’s New for You? (45 responses), What Can PR Research 
Tell Me? (44 responses), and Public Relations’ Impact on the Bottom Line (39 responses). 
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The least popular topics presented in the survey (as indicated by the fewest number of survey 
respondents saying that they would be “Extremely Likely” or “Very Likely” to attend) included: How to 
Choose a PR Pro/Small Firm (11 responses), Sports Philanthropy in Indy (11 responses), and Making the 
Move from Journalism to PR (10 responses). 

An additional seminar topic not listed but frequently mentioned by survey respondents was crisis 
communications. 

There was no preference for a single presenter/speaker compared to a panel of presenters/speakers at 
bi-monthly luncheon events (64% of survey respondents said they like both). Thus, to save time and 
coordination effort, the chapter might want to consider only having a single speaker at luncheons in 
2017-2018. 

When asked directly, members were also fairly neutral about the switch from monthly to bi-monthly 
luncheons (55% indicated that they were neutral toward the schedule change). However, some 
members do seem to miss the monthly luncheons as indicated by various text-entry/fill-in-the-blank 
responses provided by members in various places throughout the survey. 

Also, if the chapter went back to offering monthly luncheons (in addition to after-hours networking 
events), the majority of survey respondents indicated that they would only attend the monthly 
luncheons (55%). An additional 34% indicated that they would attend both the monthly luncheons and 
the after-hours networking events each month. 

Viewing live streams of luncheon speaker/program content was neither popular nor unpopular with 
survey respondents with the largest plurality of members indicating that they would be “Somewhat 
likely” to view them (29%). An additional 38% of members said they would be “Extremely likely” or 
“Very likely” to view them, while 33% said they would be “Not very likely” or “Not at all likely” to view 
them. 

The majority of survey respondents indicated that they would only view live streams of luncheon 
content if it was available for free (50%). Although 36% indicated that they would be willing to pay at 
least $5.00 to view the luncheon content. 

When directly asked, members overwhelmingly felt that the chapter communicated with them an 
appropriate amount (89%). Members also overwhelmingly preferred that the chapter communicate 
with them via email (94%). Members prefer to be notified of upcoming events a week prior to the 
event and then again 24-hours in advance. None of the survey respondents indicated that they never 
wanted a reminder or that they wanted a reminder on the day of the event. 

Members are generally aware of many of the service opportunities that they chapter offers, whether or 
not they have served in each role (58% indicated that they were “Extremely familiar” or “Very familiar” 
with service opportunities). Survey respondents were most likely to indicate that they currently serve on 
the Hoosier Chapter Board, statewide outreach committee, or PRSSA committee. Members were least 
aware of the alliances and partner’s committee, national diversity liaison role, the chapter historian 
role, and the research and operations committee. 

31% of survey respondents indicated that they were interested in serving on a board or committee, 
while an additional 41% indicated they might be interested in serving. 28% of survey respondents said 
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they were not interested in serving on a board or committee, generally because of time commitment 
issues. A majority (59%) of members indicated they were aware of the service application process, while 
35% indicated they were not aware of how to apply for service opportunities with the chapter. 

When asked whether the chapter should take public stands on macro-level issues and policy 
decisions, nearly three-quarters said “No” or that they were “Unsure” (71%), while only 29% thought 
the chapter should do this. Likewise, survey respondents were generally ambivalent or negative about 
whether the chapter taking public stands on issues would be beneficial to them personally or to their 
employer’s support of their PRSA membership. 

Overwhelmingly, survey respondents indicated that they intend to remain in a PR-related field for the 
next 3-5 years (92%). They were also very likely to intend to work full-time outside of their homes 
(81%).  

To be successful in the next three to five years, survey respondents provided many answers but the vast 
majority indicated that they would need to know about evolving trends in technology, including digital 
communications and social media. A few respondents indicated that understanding changing trends in 
society, including generational dynamics and preferences, would also be important. 

Respondents felt that the Hoosier chapter could best help them meet the needs of their evolving roles 
and responsibilities by providing professional development and mentorship, including how to advocate 
for and brand yourself and how to achieve leadership positions. Others mentioned providing networking 
opportunities, quality programming and content, and helping them prepare for the APR exam. 

In terms of member demographics, survey respondents were not very diverse. The issue of a lack of 
diversity within the chapter was also mentioned several times by survey respondents in response to 
various questions throughout the survey. 

More than two thirds of respondents were female (70%). The largest plurality of respondents were 30-
44 years old (41%), an additional 39% were 45 or older, only 20% were under 30. Survey respondents 
were overwhelming white (95%), with only two respondents indicating they were Black or African 
American, and one additional respondent preferring not to indicate his or her race. None of the 
respondents were of Spanish, Hispanic, or Latino descent. 

Overall, survey respondents were well-educated with 100% of respondents indicating at least a 
bachelor’s degree and 5% indicating that they had earned a doctoral degree. Survey respondents were 
also generally well-compensated for their work with the largest plurality of respondents (46%) indicating 
they were in the highest income tier provided ($100k+ per year). An additional 44% earned at least $50k 
per year.  

Three-quarters of survey respondents live in Marion County (but not downtown Indianapolis) or in a 
county adjacent to Marion County (75%). 16% of survey respondents indicated that they lived in non-
Marion county adjacent counties or outside of Indiana. In several text-entry/fill-in-the-blank areas of the 
survey, a few members indicated that they lived or worked in the Fort Wayne area and would like to see 
more programming there. 
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Member office locations were generally in downtown Indianapolis (47%) or Marion County but not 
downtown (31%). However, 11% of survey respondents indicated they worked in a non-Marion County 
adjacent city or outside of Indiana. 

The largest plurality of survey respondents (36%) work in not-for-profits or non-profits, while 19% work 
for a corporation or business. None of the survey respondents indicated that they were students or 
currently unemployed but looking for work. 95% of survey respondents indicated they work full-time. 

The top five job responsibilities of survey respondents were: Media Relations (mentioned 36 times), 
Marketing (mentioned 31 times), Writing (mentioned 30 times), Strategic Planning (mentioned 20 
times), and Social Media Campaigns (mentioned 18 times). 

88% of survey respondents have worked in a PR-related field for at least four years, none have been in 
the industry for less than one year. 19% have been in the field for more than 25 years. 73% of survey 
respondents have been members of PRSA National for four or more years, while 9% have been 
members for less than a year. Similarly, 70% of survey respondents have been members of the PRSA 
Hoosier Chapter for four or more years, while 11% are in their first year of chapter membership. 

On a positive note, 84% of survey respondents indicated that they were “Extremely likely” or “Very 
likely” to renew their Hoosier Chapter membership next year. No survey respondent indicated that he 
or she was “Not at all likely” to renew. 

The majority of survey respondents indicated that they were not accredited members (58%), while 33% 
said they were accredited members, and 9% said they were currently working toward accreditation.  

The majority of survey respondents indicated that their employers pay their PRSA national dues (66%) 
and PRSA Hoosier Chapter dues (66%). If their employers stopped paying their Hoosier Chapter dues 
59% of survey respondents indicated that they would be “Very likely” or “Somewhat likely” to stay a 
member and pay their own dues, while 41% indicated that they would be “Somewhat unlikely” or “Very 
unlikely” to pay their own dues. 

 

From the Perspective Member Survey 
When asked why they joined PRSA National, the largest plurality of prospective members indicated that 
they joined to obtain continuing education in the PR field (mentioned 10 times). The second most 
common answer was peer networking (mentioned 8 times). 

Prospective members were evenly split between being familiar with the Hoosier Chapter (6 
respondents) and not being familiar with the Hoosier Chapter (6 respondents). When the six who were 
familiar with the Hoosier Chapter were asked a follow-up question about what they knew about the 
Hoosier Chapter, the most common item mentioned was the monthly networking luncheons. A couple 
respondents also mentioned that the Chapter provided volunteer opportunities.  

All four prospective members who provided responses to the question about what was most appealing 
about the Hoosier Chapter indicated that networking opportunities mattered most to them. When 
asked if they’d considered joining the chapter, four of the six prospective members who knew about 
the chapter said they had considered joining previously. Common reasons for why they had not joined 
the chapter had to do with the location of events. 



76 
 

The most popular answers when asked about opportunities provided by the Hoosier Chapter that would 
cause prospective members to consider joining were: Peer networking opportunities (9 mentions), 
Interesting or useful programming (7 mentions), and Continuing education opportunities in the PR field 
(7 mentions). 

When asked how influential various factors would be in influencing prospective members to join the 
chapter the most common responses were: Providing programs in convenient locations (10 “Very 
influential” mentions), Having programs and events that help you in your job and/or career (10 “Very 
influential” mentions), Quality of Hoosier Chapter programming, including usefulness, appropriateness, 
and appearance (9 “Very influential” mentions), and Offering an appropriate variety of professional 
meetings, special programs, and events and social opportunities for your needs and interests (9 “Very 
influential” mentions). 

In terms of preferred activities, if they were to join the chapter, prospective members indicated that 
they would be most interested in participating in bi-monthly luncheons (10 mentions), bi-monthly 
after-hours networking events (8 mentions), and Meet the Media events (8 mentions).  

Prospective members were most interested in volunteering in the following ways: serving on the special 
events/networking committee (6 “Yes” responses) and serving on the multicultural affairs/diversity 
committee (6 “Yes” responses). They were least interested in being the chapter historian (0 “Yes” 
responses and 9 “No” responses). 

When asked if the chapter should take a public stand on macro-level issues and policy decisions 
prospective members were fairly evenly split between saying “Yes” (5 responses) or “Unsure” (6 
responses). The response to this question by prospective members was much more favorable than the 
response to this question by current members who were more likely to say that the chapter should 
not take public stands. When asked about the types of public stands that the chapter should be taking, 
prospective members referenced issues related to marginalized groups and diversity. 

The vast majority of prospective members who completed the survey indicated that they planned to 
remain in a PR-related field for the next three to five years (11 “Yes” mentions, 0 “No” mentions, and 1 
“Unsure” mention). All survey respondents intended to work full-time in an office outside of their 
homes. 

To be successful in their line of work in the next three to five years, prospective members thought they 
would need to know how to communicate to diverse audiences, including multi-generational 
communications. This was also a popular response among current members. Prospective members felt 
that the chapter could serve them best by offering more events (luncheons and networking events) and 
providing local networking opportunities outside of Indianapolis. 

When asked if they planned to join the Hoosier Chapter in the next three to five years, the majority of 
survey respondents said they were unsure (8 responses), while two respondents said “Yes” and one 
said “No.” A common reason for being unsure or saying no had to do with the inconvenient location of 
meetings and events. Others were concerned that membership might not be beneficial given their 
specific line of work. 

Like with current members, there was not a lot of demographic diversity among prospective members 
who completed the survey. Seven women and three men completed the survey. Prospective members 
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tended to be younger than members with the most common age range of respondents being 18-29 (6 
responses) and no responses from prospective members over 60 years of age. Prospective members 
were generally white (9 responses), with one individual indicating that they were black or African 
American. None of the respondents were of Spanish, Hispanic, or Latino descent. 

All of the prospective members had at least a bachelor’s degree. Also, all prospective members 
indicated that their household income was at least $25,000/year, although half of the respondents 
indicated that their annual income was in the topic income bracket listed in the survey – $100k or more 
per year (5 responses). 

50% of prospective member survey respondents indicated that they lived in a non-Marion County 
adjacent county of Indiana. Also, 50% of respondents indicated that they worked in a non-Marion 
County adjacent county of Indiana. Only two respondents indicated that they worked in downtown 
Indianapolis. This finding fit with respondents’ recurring mentions of inconvenient meeting locations 
throughout the survey. 

The most common business types of prospective members were: Not-for-profit or non-profit (3 
mentions) and Academic (3 mentions). Respondents top five job responsibilities most frequently 
included: Strategic Planning (6 mentions), Media Relations (5 mentions), Writing (4 mentions), 
Marketing (4 mentions), and Advertising (4 mentions). 

The majority of survey respondents had been working in a PR-related field for one to three years (5 
responses), although two respondents had been working in the field for more than 25 years. 

The majority of respondents indicated that their employers paid their PRSA National dues (7 responses 
for “Employer,” 4 responses for “Self”). If they were to join the Hoosier Chapter, the majority of 
prospective members also believed that their employers would pay their chapter dues (6 responses for 
“Employer,” 5 responses for “Self”). 

In general, Prospective Members were interested in the Hoosier Chapter for the local networking 
opportunities it provides. Unfortunately, many of the Prospective Members do not live or work near 
downtown Indianapolis, where most of the chapter’s networking events take place. This seemed to be 
the primary reason why more of these prospective members have not joined the Hoosier chapter. 
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